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Abstract

An Empirical study on the Influence of Marketing
Orientation and Business Performance in Marine

Equipment Industry

Hwang, Seok-Jun
Department of Shipping Management

Graduate School of Korea Maritime University

Marine Equipment Industry is the industry which has strong relationship
effect to shipbuilding industry as a backward industry. The amount orders
received of ship has been the first since 2003 in Korea. But Marine

Equipment Industry in Korea has too weaken international competitiveness.

Recently international competitiveness of ship building industry of
underdeveloped countries 1s getting stronger. Especially, the biggest
international competitiveness of Marine Equipment Industry in China is the
low prices. Accordingly the confirmed international competitiveness of

Marine Equipment Industry in Korea must be settled down without delay.

This 1s an exploratory research for securing an international
competitiveness representing the relevance of marketing strategy in Korean
Marine Equipment Industry. The period of this research is from June of

2007 to November of 2007.



The data investigating the influence of marketing orientation and
business performance in marine equipment industry in Korea were collected
from 224 corporations handling four different types of product categories
-1) hull parts product, 2) engine machinery product, 3) deck equipments, 4)
electric and electronic equipments -by the use of questionnaire method

personal interview at manufacturing firms.

For analyzing the data, SPSS(Statistical Package for the Social Sciences)
ver. 15.0. was used. In detail, Cronbach alpha method was used to verify
the reliability in question items. ANOVA and T-test were applied to
analyze the differences among the relevant variables. Also, Kendall’s rank
test was applied to analyze the preference order among the respondents.

The results of the study were found to be as follows:

First, The product life cycle shows a difference in financial performance
but there is no relationship with marketing in Korean Marine Equipment
Industry.

Second, factors of the sampled companies - main business, founding
year, capital amount and a number of employee - showed a difference in
both financial performance and marketing awareness and the level of
marketing orientation.

Third, the higher awareness of marketing 1s, the higher financial
performance there was.

Fourth, the higher the level of marketing orientation 1is, the higher
financial performance there was.

Therefore, marketing orientation in Korean Marine Equipment Industry is

very important factor to get a high performance in financial affairs. This



research has a significant meaning for establishing a marketing strategy of

Korean Marine Equipment Industry.

The study shows some managerial implications as follows:

Previous researches of Korean Marine Equipment Industry relating to
this study are insufficient. The researches against Korean Marine
Equipment Industry need to focus on the level of individual firm's
dimension and will do. The study shows that there is a strong needs to
develop international marketing strategy in Korean Marine Equipment

Industry.

Most of all hypothesis was proved significantly and statistically. It was
given proof for Korean Marine Equipment Industry to implement marketing
investment and marketing management. The continued cooperation and the
effort will be necessary for marketing activity of manufacturers in Korean

Marine Equipment Industry.

In order to enhance marketing orientation in marine equipment industry,

it appears to be imperative to establish marketing strategy designed to

clear out divergences in perceptions and knowledges.
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FHwe | FAgE | ER | 97 |EFE9d | E5Fed| F D
RER 58 32759 | .73403 | .09638
o} 7 g 7] R 21 |35476 | 58427 | .12750
AA & o) 1 74 |3.2399 | 70643 | .08212 o371 000
A7)/AAR | 71 | 37394 | 68587 | .08140
P<0.05 Fol A R st
<E 4-4>° EAEA(ANOVA)ZRE 29wy Fgho] 76370 %, 988
gko] 0000l B2 FF7pAdo]l 7|z En. & FEHY T webA wAE AR
E o abolh grta B Qv BAEA AT webd, FUPE el o
Bl A et WA AR FAHOE BHns] A AT FHE
AAe AT <F 4-5>0 mEw, FEAFS JAF S A7/ AAFAA 9
Sgo] 003, ¢4t AI/AARANA f @R 0000 BT BAHOE F
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<E 45> A 1-19 AFE B A
F&W5 | OFEAF | OFILS | BEAC) | g20% | Ho%E
7] 5 - 27176 17753 506
SRR o) A1 03600 12224 993
A7) /AR | -.46357(+) 12337 003
REED 27176 17753 506
7 BB o] A1 30775 17235 366
oA A7) /7 2} - ~.19182 17315 747
o1 %) % REED ~.03600 12224 993
o) Z1 e ~- 30775 17235 366
A7) /AR | -.49957(+) 11580 000
REED 46357(*) 12337 003
A 71/ A5 7l # 5 19182 17315 747
o A1 49957 () 11580 000
x* P<0.05 3ol g9t
@ 74 1-2
<E 46> 7 1-29] BARA
FEWs | AFEFEF/ | EE | #F | BFEARL | EFLA | F | p
=R AE | 43 |3.3256 | 65131 09932
n} 7] €) A %7 A E 83 |3.4518 | .86290 09472
— 426 | 734
AA = 2] 5 7] A E 36 |3.4583 | .69308 11551
A AEAZE | 62 | 34798 | 59592 07568
P<005 #FANA 9%,
<E 4-6>9 EAHEA(ANOVA)ZTE AW uw Fgol 42603, £ &
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<E 4-T> 7HA 1-39) BarRA

Fxus | g9ds [g2| 9w |szux|wzen| F p

154 o]s} | 88 |3.2670 | .75028 07998

oA g | 169 ~25d | 67 | 33060 | 63189 07720
Ly

. 8559 | .000
1A 261 ~354 | 30 |3.6750 | .46493 08488
36 o4 | 39 [3.8590 | .79636 12752
P<0.05 Zo) A &2 g,
<E 4-7>9 BEAFES(ANOVA)AY S AHH ™ Fgho]l 855901, o &

gol 0000l mz ARsbde] Z4ah % Adadre] webd nAY QA
Aol7b Qlvha ¥ 4 olvh RARAATE werd, Agdn o ol
wolA WAl B hE TALoR ws] g6 AF 2HE A
Ak ith. <E 48>0l B2w, AYAEE 154 olast 36 ool A ol T
Eo] 000, 161 ~25d 3 3613 o] el fFo&dEo] 002028 FAACE
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<E 4-8> 7FA 1-39 Al EA

TEWT | (DAYI: | (DA"EAR | AAAT-)) | 2522 | FoEE
161 ~25d -.03892 989
159 o] &} 2611 ~354 -.40795 054
36 o] ~.59193(*) .000
159 o] 3} .03892 989
163 ~25d | 261 ~354 -.36903 121
u} 7 & 36 o] A - .55300() .002
A= 159 o] 3} 40795 054
2611 ~354 | 1611 ~254 .36903 121
36 o] A -.18397 754
159 o] s} 59193(x) .000
36\ o] A 161 ~254d 55300(x) .002
2611 ~354 18397 754
* P<0.05 =50l A #9 s
@ 7+ 1-4
<E 4-9> A 1-49 BEALEA
FTERLS | FAY F | BE | HAT | ZFHUA | FFo F D
509 o3& 59 |3.1525| .89781
w} 7 € 51%-150% | 55 | 35136 | 50785
- 4347 | .005

1517 -300% | 38 | 3.5921 | .65094

30178 o] & 72 135278 | 70281

P<0.05 ol A o3,
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FEUs | DFYYL F | OFAY 5 | BEHC) | BFOR | FARE
517 -1503 -.36109 13339 065
507 o] &t 1519 -300 —.43956 () 14803 034
30178 o] & —.37524() 12498 .031
507 o] &t 36109 13339 065
519 -1504 151 -300™ -.07847 15012 965
ul 7 € 3017 o] % -.01414 12745 1.000
AA = 509 o]z} 43956 () .14803 034
1514 -300% | 51%-150% 07847 15012 965
3014 o] & 06433 14270 977
507 o] &t 37524(%) 12498 031
3019 ol 519 -150% 01414 12745 1.000
1517 -300 -.06433 14270 977
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<HE 4-12> 7FA 1-59 A ZE 24

wE | %9

= A 2= H H bz| = _
[¢) —v‘iﬂ—r (I) X]’I_D (J) X]’\__D oﬂ'z} (I J) S)“}- @1—%
69 ¢ ~159 ¢ -.73816(*) 17451 | .002

o] 9] — e Ke) _
5019 ™t 1694 ~2594 69266 () 15502 | .001
269 ¥ ~36494 =.72245(%) 16614 | .001
369 o] % -.52790(*) 14777 | 014
5949 wm gk 73816(*) 17451 | .002
1697 9 ~259 ¢ .04550 15657 | 1999
6] 91 ~159]
26999 ~359 4 .01570 16759 | 1.000
369 o] % 21025 14939 | 739
59 ¢ m gk 69266 () 15502 | .001
n E] o] 9] — 159 9] —
A= 1601 91 ~9501 91 62 d ~15% A .04550 15657 | 1999
A= AT ~ 35 G -.02979 14719 | 1.000
3699 o] 16476 12609 | 789
59 w8k 72245(%) 16614 | .001
o] 9] — o] 9] - 4
2601 91 ~ 350] 4 62 d ~15% ¢ .01570 16759 | 1.000
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362 o] 19455 13953 | 746
b i LRk 52790(*) 14777 | 014
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* P<0.05 =50l A #93
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<E 4-14> 7FA 2-19 A B A
FEWE | OFEYE | OFEYE | FFAAC) | BELH | HogE
7] 5 -.14881 19536 901
A 7)) 2 B -.06081 13453 977
A7 /ARR | -.43486(%) 13577 018
REE! 14881 19536 901
7] 5 BEE 08800 18967 975
kA 5 A7)/ Ap R - 28605 19055 523
NIt BEE! 06081 13453 977
o] R 7] 75 -.08800 18967 975
A7 /AAR | -.37405(%) 12744 037
BEE! 43486(*) 13577 018
A7/ A5 7] B 28605 .19055 523
o] g a 37405() 12744 037
x* P<0.05 3ol A &9 3
@ 714 2-2
<E 4-15> 7HA 220 BAEA
F&HWMS | AEFYFEY) | ER | W | ZEAA | EFR| F | op

ST AE | 43 | 3.3721 | 63941 09751
J = 83 | 3.7259 | .88484 09712

7] A F 36 |3.5347 | .86221 14370 | 2.633 | .051

71 A8 A 62 | 3.4355 | .63848 08109

Total 224 | 3.5469 | 78383 05237

P<0.05 =504 9 3.

<% 4-15>9 EAFEX(ANOVA)Z#}E Ay Fiko] 263301, fo g



E Fto] 05lol=m = HAF7IAMEol AgEn. ¥R ‘AlFFHF7) uebA
3]

WY BEEE Folsh 9 Aotk M 2-2% sAE U

ofN
I
rE
4
1
i)
[-4 o
k1
b
e
o,
=l
=5
AN
W)
2
=3
M
fo
_>|“1J
=)
(o]

15 olsf | 88 3.2216 77444 08256

161 ~25d | 67 3.6791 12536 .08862

o
-

oo M

13.022 | .000

Foom

el

266 ~359 | 30 3.5417 79080 14438

361 o] | 39 4.0577 54550 08735

P<0.05 <ol A 25

# 4-16>9 ZAEA(ANOVA)Z = Ay R Fglo] 13.0220] 12, #9 &

& #ol 00002z FF7FAde] 7| A4dEn. & A¥dedd webo viAY 28
Ee zZolZb v & ¢ v AR A A o] wEkA, AP AR o= o

4] 9el AT B4
g AN <E 4-17>0] 2w, A 159 ol ahg 161 —25d6] A
GolgEo] 002, 159 olale} 361 o AelA felSEo] 000, 2611 ~3541 7}
36 ol ol A BB 0390]mE EAMNORE FoF Pl YSS

& Qv aYEE 7 2-32 Ad s
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<E 4-17> 7HA 2-39 A E B A

FTEUF | (DAHAE | (DAEIx | HHxd-]) | EF2A o s
16 ~254 | —.45751(x%) 11791 002
159 o8t | 26 ~354 -.32008 15375 231
361 o] | -.83610(%) .13989 .000
153 o]} | .45751(x) 11791 002
161 ~254d | 2611 ~354 13744 15976 864
ol A ¥ 361 oA+ -.37859 14647 086
485 153 o] 3} .32008 15375 231
261 ~354d | 161 ~254 -.13744 15976 864
361 o] A | -.51603(%) 17660 039
153 o]t | .83610(*) .13989 000
36 olAF | 16\ ~254 37859 14647 086
26 ~354 | 51603(x*) 17660 039
x P<0.05 5ol A £
@ 7+ 2-4
<E 4-18> 71 2-49 BEARA
FEAF | FHdY ¢ | EE| H | FZFHx | FFeA | F p
507 o] 3} 59 | 3.2754 | .93621 12188
o 7] €] 51 -150% | 55 | 3.7045 | 59335 .08001
sac 4319 | .006
= 1519 -300% | 38 | 3.7697 | .82072 13314
3017 o] 72 | 35313 | .69826 .08229

P<0.05 ol A o3,
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Fgtol 431901,
9 Fol wekA vhAY B§

2
= oAol7l drkn 2 4 itk BARAAN webd, Fd 5
It 2

AstgTh < 4-19>e] w2w, $94 £ 509 olshel 519 ~ 150 o
A FrelgEo] 033, 50 o]stel 1517 ~300™ ol A FrelgE o] 0240|222 F

oF = 9tk aYE R 7 2-4% A9y

<E 419> 7HA 249 AAE R4

FEUs | (D299 5 | (DAY 4| HEA0)) | mred | #8E

51%-150%8 —.42912(*) 14374 .033

507 o] s} 1517 -300% | -.49431(*) 15952 .024

3017 o] % —.25583 13467 310

50 o] s} A42912(*) 14374 .033

517 -1507 | 1517 3008 -.06519 16177 983

ul- A & 3017 o] % 17330 13734 662

48 = 50 o] s} 49431 () 15952 .024

151%-300% | 519 -15078 .06519 16177 983

3017 o] % .23849 15377 494

50 o] s} .25583 13467 310

3019 o4 | 51%-15019 -.17330 13734 662

1517 -300 -.23849 15377 494

* P<0.05 =50l A #93

® 7+4 2-5
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<E 4-20> 714 2-59 EAFEA
FEHF AP TE B | EFHA | FFOx F D
591 ¢1 njgk 32 3.1875 | .80573 | .14243
699 ~159¢ | 31 3.7097 | 1.05692 | .18983
ol A g
) 16999 ~2591¢| 53 3.8302 | 68951 | .09471 | 5.192 | .001
ggx
2699 ~3599 4| 38 36513 | .85925 | .13939
36219 o] A 70 3.3679 | 53113 | .06348
P<0.05 =Fol A fo 3t
<E 4-20>9 EAFEA(ANOVA)Z¥= aurww Fgho]l 51920]a, ol
E gto] 001022 AFZFAEe] 7|ZtE Y. S ARG wetA viAE &=
= Zol7F vt B £ Q) BAR AT weld ARG ol o= H
HolA Hiatol7t HASE 7S FAIHoE AHEY] Y AT EAS A
ANBFATH <F 4-21>°] W= AR FLE 5999 wmutyl 169 Y ~252 ol A
ol o] 007, 1699 ~259 U7 3699 olaol A HFFo] 0260 HE

FAACE % FAANt AFS @

= Ao
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<E 4-21> 7V 2-59 A S 2 A

EE | #
= 4 H = H hyE| 5 _
[¢] —VEH (I)X]'\__ = <J)X]—L_U JO&X}C[ J) g_}_ @1—%
699 ~159 ¢ -.52218 19050 | 115
o] 9] — e Ke) _
5019 ™k 1694 ~2594 64269(x) | .16923 | .007
2699 ~359 4 -.46382 18137 | 166
369 o] % -.18036 16131 | .869
5999 mwk 52218 19050 | 115
1694 ~2599 ¢ -.12051 17092 | 974
691 9 ~15 ¢
269 ~359 4 .05836 18295 | 999
369 o] % 34182 16308 | .358
59 n|gk 64269 () 16923 | .007
ul 7 € o] 9] ~ 159 ¢
FA & 1601 91 ~9501 91 6% d ~15% ¢ 12051 17092 | 974
g44= AT ~ 35 G .16068
3699 o] 13764
549 ®| Rk 18137
o1 9] ~150] ]
2691 91 ~ 350] 4 6% ¢ ~15% ¢ 18295
169 d~259<¢ .16068
362 o] 15232
59 ¢ m gk 16131
ol ~1594 .
360191 o] 4 6 15 16308
1694 ~2599 ¢ -.46233(x) | .13764
2699 ~359 4 15232
* P<0.05 FEol A fro] 3

) b mel A

(1) 7149 540l meb A4 Aol zol7 & Aolth
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<E 4-23> 7}A 3-19] AFE BA
25 | (DFEdE | OFEdE | HoA0-) | BFox o3t g
7] 7 5 ~ 34626 16951 246
2 A B o] 1. 09180 11673 892
A7) /AN | 17842 11780 515
REE? 34626 16951 246
e o] A x. 43806 16457 072
A 54 A7) /A AR 16784 16533 794
A 7} REE? ~.09180 11673 892
o] 5 7] 7 % ~ 43806 16457 072
A7) /AR | -27022 11057 116
REE! 17842 11780 515
A7)/ 2} K- 7] 7 % - 16784 16533 794
o] A} 5. 27022 11057 116
x* P<0.05 3ol §o gk
@ 714 3-2
<E 4-24> 7} 3-29] BARA
] AEryzs | g2 | A7 | 5289% | 5220x| F | p
4
=L AE | 43 | 35291 | 54612 08328
A %27 A E 83 |3.4488 | .69817 07663
A 57 .
o 2] 5 7] A E 36 |3.9097 | .93571 15595 | 4.469 | .005
o]
A7\ A eAE | 62 | 34758 | 46322 05883
Total 224 | 35458 | 67662 04521

P<0.05 FEoll A #9f9h
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< 4-24>9 FAEAI(ANOVA)AH#E AR Fglo]l 4.469°]iL, {93

A%% 4
F ol 0050m% Y Mol JzHnh & AFEFEF/ 6 webA A TA
8 5

o,
=)
rr
2
o
N
N
x
£
K

T ATk BAREA AT wEtA, AFFE T (el
T ooy FoA HiF Aozt BASE e FAHOR AHE7] A ALE
BEAE AAGAT. <E 4-25>0 wE2d, AFFEFErie AS7AES 4EH
ZNAFA A fre]EEo] 008, HE7AEHS FIIAMEAFAA fre]FEe] 022
olmr FAANoR Fog FdAelst ASFSE & F AUrk 2Yr=E 7pd 3-2
= A=

Ry o
saus | OAEFRFA | OAERRRA [ Beaay | T |
°x | @
’d < 7] Al .08027 12427 | 937
=37 Al = 2| B 7] A % =.38065 14941 | .093
F71 A &A= 05326 13125 | 983
= A7) Al -.08027 12427 | 937
3 < 7 Al & B 7] A % -.46093(x) | .13198 | .008
A A 7R Al E -.02701 A1102 | .996
3 %} EYAR7AF .38065 14941 | .093
2 ¥ 7] Al s 7| A 46093 () 13198 | .008
71 A8 A A43392(x) 13858 | .022
=Y A7 A= -.05326 13125 | 983
ANAEAE | AZNAE 02701 | 11102 | 9%
2 7)1 AF -.43392(x) | 13858 | .022

* P<0.05 =50l #93

® 7H4d 3-3
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<E 4-27> 7 3-39] AbF #A
TERF | (DAHAE | (DEEAE | BAAT-]) | FFELA ol g E
1664 ~259 | -.26713 10679 103
15 o3t | 261 ~354d | -.49773(x) 13924 006
361 o] -.26952 12670 213
15 o] s} 26713 10679 103
161 ~251 | 261 ~359d | -.23060 14469 A70
A 54 36 o] -.00239 13265 1.000
7 154 olst | .49773(%) 13924 006
261 ~35 | 1691 ~254 23060 14469 A70
36 o] 22821 15994 566
15 o] s} 26952 12670 213
364 o] | 1619 ~254 00239 13265 1.000
=25 SO [l W225%8 15994 566
* P<0.05 & A Fof ot
@ 714 3-4
<3 4-28> 74 3-49 BARRA
TERSF | FHY ¢ | ®E | ¥ | FZEAA | x| F D
509 o8k | 59 | 32161 | .86161 11217
AqEA | 51W-150" | 55 | 3.6591 | .66903 | .09021
" 6.875 | .000
87 | 151%-300% | 38 | 36382 | 45283 | .07346
3014 el | 72 | 36806 | 51084 | .06020
P<0.05 3ol A 23
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<HE4-28>9 ZATEA
gtol 0000 =& %7}
Aol 7k 3 T
Lol Al Fd el 7t T AstE Ve A
AN FAT. <E 4-29>0] wEW, EL
freJgHE o] .005 50 °]akek 1517 ~300

it

rr

AT =

P
T

=

o
2ol =
e AT 2

= 507 o]skel 519 ~150%

Fgto] 687501, e
A ol wekA A
webd, Y9
=

du R

o

A

2

it

2
4

N3

-

1}
=
o
=

| A

ol Al frelgtE o] 023, 507 o]kt

3018 ol elA e BEe] 0le]mE FAROE FoF FFAolt A
% & vk aYBE b 3-4% Au s,
<E 429> 744 3-49) AFF B4
FEus | 0F9 + | OFQD & | 2FAAC) | ZFLA | FoI%E
514 -1507 =.44299() 12209 005
507 o] st 151 -300% —.42206() 13549 .023
30178 o] % ~.46445(>) 11439 .001
507 o] st 44299(x*) 12209 .005
519 -1504 151 =300 .02093 13740 999
A A 3017 o] % -.02146 11665 998
4 o 507 o] &t 42206 () 13549 .023
1517 -300% | 517 -150 -.02093 13740 999
3014 o] & -.04240 130641 991
507 o] &t A46445() 11439 .001
3019 o] & 519 -150% 02146 11665 998
1517 -300 .04240 13061 991

* P<0.05 =50l A #93

® 7b42 3-5
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<E 4-30> 7HA 3-59) BAREA
Fxus|  Arg |ge| 9w |srAax|zzexd| B | p
5ol w vk 32 2.9141 .86512 15293
6999 ~1594d | 31 3.3468 59047 10605
)24
A9 169 ¢ ~259 9| 53 3.5755 48433 06653 | 13.125| .000
e}
269191 ~3599 9| 38 3.7763 63082 10233
369 ¥ o] % 70 3.7750 56168 06713

P<0.05 <ol A 29

<HE 4-30>9 EAEA(ANOVA)AZE A#nyd Fgho] 1312501, 9%
F el .0000]m = AF7FAde] 7]z HE L, S AR T webA] AFH Ay
Aol 7b dtka B 4 otk EAREA AR meEkA, AR g ol o R
oA Fdatel7t e 7t FAA R AHRT] Y ALF ZAS AA
SATh <E 4-31>0] WEW AEIFL 5009 muky 1699 ~259 Aol A
o1 8t o] 000, 591 vkl 260 Y ~359 Ao A F2] FE o] 000, 5279 vk
7 3699 o]l A frelgEo] 000, 69U ~159 U3} 3691 o] Aol 9
Sgo] 036012 FAHOR Fog Hyr Aoyt S & F AUk ayE

&2 7bd 3-5= AEYEH A
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<E 4-31> 7}A 3-59 A} E 24

FEWE | DARF OARF | FERHTD j;
69 ¥ ~159 4 -.43271 15454
0] 9] — 95 O _
5019 ™t 1699 ~259 4 66141(%) | 13728
2699 ~359 9 | -.86225(x) | .14713
369 o] % -.86094 () | .13085
59 ¢ m Rk 43271 15454
1699 ~259 4 -.22870 13865
6] 9 ~ 150 41

26919 ~359 ¢ -.42954 14841
369 o] % -.42823(%) | .13230
599 m Rk 66141 () 13728

=3 o] o] — 1501 &
A -4 1601 91 ~9501 91 6991 ~159 ¢ .22870 13865
3 7 26974 ~359 ¢ -.20084 13035
3644 o] ~.19953 11166
54l m gk 86225() 14713

09 _ 5] &
2601 91 ~ 350] 4 69 91694 42954 14841
169 =259 .20084 13035
36 o4 .00132 12356
52 A Hl gk 86094 () 13085

9] — 1599 ¢
360191 o] 4 69 ¥ ~1594¢ 42823 () 13230
1699 ~259 4 19953 11166
26999 ~35%9 4 -.00132 12356

* P<0.05 =50l A #93

4) 7vd Ve AA

() 97" AAE} 5955 nAY HEEE B2 Aot

e Ve 2A71AA4dA vhAY 280 &S vd -
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<3 4-35> dTUHAE e AAA
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1 (7199 5S40 mebA wpAlg AA =l 2ol7b & Aol

1-1|FE Q%0 webs npA" Az o]z} o1& Aol

O

1-2 [AEFEFE7 o] wetA] wAY ARz Ho]7h 9lS Zojtt,
1-3|dgdx=e] watAd vpAE A= zo]7t 9S Aot}

1-4 299 2o waa] uAY <A %o zFo]7k oS Aot}
1-5 |AHE ol mrebA] wpA" A= o] 7k & Aoltt.

2 7199 54 wetd AR &&= zol7t & Aolth
2-1 |FE AL b A" &80 Aol7t 9l Aoltt
2-2 (AFFHF7] o wpeba A" &8 o] o]zt S Aotk
2-3 | PAwe wetA upAE B Ewo Zolzt 9lS Aol
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